NATIONAL
GEOGRAPHIC

TRAVELLER

National Geographic Traveller was established in
December 2010 and has become one of the most
successfull consumer travel publications in the world. — Fi dheet®
What makes it unique is that the readrs are oten the : \”
conributers of the magazine, sharing their global travel
experiences as well as theur photography to give a . F:gﬁ?'::uu N
‘you are there’ experience to other readers. The mag- +

azine is designed to inspire readers to get up and go to
the places they are reading about. As such, they can
afford travel up to three tims a year and will not forego
travel as an essential part of their lifestyle.

www.natgeotraveller.co.uk

Contacts us: i LI s-|
kimberley.bates@medialabgroup.co.uk ¢ :. noTome. g
merryana.khalife@medialabgroup.co.uk .
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